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Course title Semester Credits (ECTYS)
Quantitative Methods Fall 7
The Art of Writing and Presenting Fall 7
Microeconomics Fall 7
Information Systems Fall 7
Introduction to Accounting Fall 7
Business Statistics Fall 7
Corporate Finance Fall 7
Tourism Geography Fall 7
Introduction to Social Sciences Spring 7
Probability and Statistics Spring 7
Macroeconomics Spring 7
International Economics Spring 7
Introduction to Marketing Spring 7
System of Tourism Spring 7
Foundations of Digital Marketing Spring 7
Fast and Slow Tourism Products Spring 7
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Detailed information about the courses:

Quantitative Methods

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTS):

7

Course description:

The aim is to make students aware of the usefulness of
mathematics as an aid in formulating and solving business-
related problems. To enable the students to understand the
main features of deterministic phenomena and investigate
their models. To provide a toolkit to other subjects which
use mathematical techniques, e.g. Economics, Finance,
Operations Research and Operations Management.

Assessment methods:

midterm tests and final exam

Teaching period:

Fall Semester

The Art of Writing and Presenting

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTS):

7

Course description:

It aims to introduce students to the practice of researching,
writing and presenting for academic purposes. It also
provides a guide for finding useful professional sources,
assessing their relevance and reading them critically and
introduces how to integrate sources into a paper by quoting,
paraphrasing, summarising, critiquing and acknowledging in
a scholarly way. Students learn to avoid plagiarism and
apply citation and referencing in a correct way. Module aims
to prepare students for work in subsequent courses in which
researching, writing and presenting are requirements.

Assessment methods:

Assignments, midterm test, presentation

Teaching period:

Fall Semester
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Microeconomics

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTYS):

7

Course description:

The aim of the module is to provide an introduction to the
field of microeconomics. It targets the discussion of the
basic concepts and approaches, including optimization,
equilibrium and empiricism. Discussion will cover consumer
and producer decisions, market structures, and welfare
issues. The module helps students to understand the role of
economics in society and the way economists think and
optimize under different conditions.

Assessment methods:

midterm test and final exam

Teaching period:

Fall Semester

Information Systems

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTYS):

7

Course description:

The course intends to present basic knowledge on modern
information technology in general and an overview on
business applications to establish the necessary level of
understanding, the roles and potential of these technologies
and methods in everyday business life.

The course covers the uses of data, information, technology,
software, networking, manpower, organization, and will
conclude by discussing information management, IT
business planning, competitiveness and the problems of the
Information Society.

Assessment methods:

software tests, presentation and final exam

Teaching period:

Fall Semester
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Introduction to Accounting

Language of instruction: English
Form of teaching: lecture
Class hours per week: 2x90 min
Credits (ECTYS): 7

Course description:

This module aims to examine basic theories and practices of
accounting. Based on the discussion of the related key
expressions and techniques, it helps students understand the
book-keeping system and the financial statements of
companies, as well as the relationship between them. This
module also assists students in developing practical skills
such as recording book-keeping entries, preparing financial
statements, comparing different methods (i.e. inventory
costing, depreciation) and showing their effects on the
financial statements of the firm.

Assessment methods:

midterm and final exam

Teaching period:

Fall Semester

Business Statistics

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture, 1x90 min. practice

Credits (ECTYS):

7

Course description:

The module aims to provide students with an understanding
of both the theory and practice of Business Statistics. Using
the MS Excel as a statistical tool, students will be able to use
the special features of a commonly used program and at the
same time they will get an overview over the background of
the calculations. The main focus of the module is to
introduce students to the complex tools of statistics to enable
them to research business and management problems in their
further studies and work.

Assessment methods:

interim tests, midterm tests and final exam

Teaching period:

Fall Semester
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Corporate Finance

Language of instruction: English

Form of teaching: lecture and practice
Class hours per week: 2X2

Credits (ECTYS): 7

Course description:

Students will be introduced to the basic corporate finance
principles. Ratio analysis of financial statements; and
valuation techniques of securities, projects and corporations
are the building blocks of mainstream corporate finance
literature and practice.

Assessment methods:

Projects and final exam

Teaching period:

Fall Semester

Tourism Geography

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTS):

7

Course description:

The aim of the subject is to let students know the basic
concepts and the system of the geography of tourism.
Students must be able to recognise the role of geographical
factors in tourism and must be aware of the analysis methods
of regional tourism geography. They should also be able to
analyse trends and processes in international and domestic
tourism.

Assessment methods:

individual work, mid-term test and end-term written
examination

Teaching period:

Fall Semester

7622 Pécs, Vasvari Pal u. 4. Hungary
Telephone: +36 72 501 500/12418
E-mail: studyabroadpecs@pte.hu



mailto:international@pte.hu

UNIVERSITY OF PECS

Rector’s Cabinet
International Centre

Introduction to Social Sciences

Language of instruction: English
Form of teaching: lecture
Class hours per week: 2x90 min.
Credits (ECTYS): 7

Course description:

Module aims to examine critically the theoretical and
empirical background in the social sciences as it facilitates a
deeper understanding of people and human acting on the
market, in the market economy and in different
organizations. This module offers brief introduction into the
history of social sciences in order to understand the
development of social thought. The module gives overview
about the most important issues in close connection with
business life and exposes students to the most important
social and psychological issues that arise in various business
contexts. This module invites students to adopt and apply
knowledge in managerial problem solving. The module will
also seek to promote students’ ability to think critically.

Assessment methods:

coursework, midterm and final exam

Teaching period:

Spring Semester

Probability and Statistics

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTYS):

7

Course description:

It aims to develop a basic understanding in probability
theory (discrete and continuous distributions) and basic
statistical methods (both descriptive and inferential). The
course aims to build a basis in methodology for both
theoretical and practical issues in the given field. The
module helps to understand concepts and methods covered
in more advanced statistics courses. Data analytic skills are
among the most in-demand jobs nowadays and in the
coming years.

Assessment methods:

Assignments, midter tests and final exam

Teaching period:

Spring Semester
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Macroeconomics

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTYS):

7

Course description:

The module aims to introduce the most important aspects of
macroeconomics and to get the students understand how the
economy works as a whole. The course introduces basic
macroeconomic models, the fiscal and monetary decisions,
the real and the money market and the principles of foreign
trade and economic growth. The module also aims to
provide the students with a critical overview of different
schools of macroeconomics and draw the attention on the
complexity of the subject.

Assessment methods:

Case study, midterm and final exam

Teaching period:

Spring Semester

International Economics

Language of instruction: English
Form of teaching: lecture
Class hours per week: 2x90 min.
Credits (ECTS): 7

Course description:

The module aims to introduce the most important areas of
international economics in a comprehensive perspective. The
course provides introduction to the theory of trade and trade
policy as well as the policy practices. It is also an important
aim to analyse the macroeconomic theories when
international economic relationships are considered as an
inherent part of these models. The second half of the module
is devoted to issues of international finance.

Assessment methods:

coursework, assignments and term papers

Teaching period:

Spring Semester
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Introduction to Marketing

Language of instruction: English

Form of teaching: lecture and seminar
Class hours per week: 2x90 min.

Credits (ECTYS): 7

Course description:

Module aims to develop an integrated view and a complex
understanding of modern marketing: a mixture of principles,
practices and tools in an increasingly unpredictable
environmentprovide. It also provides an overview of the
principles and core concepts of modern marketing, basics to
consumer behavior, marketing information, marketing
management process and marketing tools. Students learn to
consider the importance of predicting and analyzing
consumer's responses to marketing activities and also the
moral and social aspects of marketing activities.

Assessment methods:

course work, midterm and final exam

Teaching period:

Spring Semester

System of Tourism

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTYS):

7

Course description:

The aim of the course is to let students know the basic
concepts and the system of tourism and to allow students to
analyse the tendencies and trends of international and
domestic tourism.

To let students know the basic concepts and the system of
tourism and to allow students to analyse the tendencies and
trends of international and domestic tourism.

Assessment methods:

individual work, in-class tests and oral examination

Teaching period:

Spring Semester

7622 Pécs, Vasvari Pal u. 4. Hungary
Telephone: +36 72 501 500/12418
E-mail: studyabroadpecs@pte.hu



mailto:international@pte.hu

UNIVERSITY OF PECS

Rector’s Cabinet
International Centre

Foundations of Digital Marketing

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTYS):

7

Course description:

Students get an insight into the concept of digital marketing,
its operation and tools; they get to know the basic concept of
the creation of digital marketing campaigns. A further goal
to make more effective of the marketing strategy of
businesses by the combination of digital marketing solutions
with the classical marketing tools. Students must be able to
apply this in practice. The subject promotes the
understanding of the relationship of electronic business (e-
business) and marketing, points out the advantages and
disadvantages of online media and online marketing tools,
ad the practicing of interactive marketing solutions.

Assessment methods:

class work and 2 in-class tests

Teaching period:

Spring Semester

Fast and Slow Tourism Products

Language of instruction:

English

Form of teaching:

lecture and practice

Class hours per week:

1x90 min. lecture and 1x90 min. practice

Credits (ECTS):

7

Course description:

Students know the operational principles of the tourism
sector. They know the domestic and international market of
tourism, its actors and features. They know the different
types of tourism businesses, and also the principles and
management methods related to the operation of them and
the control of their market activities. Students learn the
basics of tourism product development. They get to know
the principles and features of the operation of the tourism
industry, the complexity of tourism products, the features of
the related services and the features of the demand and
supply side. A more detailed analysis is given of the main
products types of the tourism of Hungary. They know the
operation of the sub-sectors of tourism (accommodations,
catering facilities, attractions, travel agencies etc.), their
evaluation and decision-making criteria. They know the
partial areas of the sector and the connection points. Students
are able to process professional literature on their own.

Assessment methods:

active participation in seminars, mid-term test

Teaching period:

Spring Semester
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